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2. ... and leads the way through 
the reception area. Here, it 
once again bounces up past 
the customer resource center 
before finally arriving at the 
training room. 

3. Located along a curved wall, 
the Shenzhen office’s meeting 
space reflects Global Sources’ 
image and encourages the 
exchange of ideas

4. The red ribbon leads the way 
through the red pantry floor in 
the core of the Shenzhen office, 
extending itself into a back 
office space and wrapping itself 
around a breakout area.

1. The curving red ribbon 
begins at the seating area 
near the Shenzhen office’s art 
gallery, bounces down to the 
all-red informal meeting and 
interviewing rooms...  



A central graphic element of Global 
Sources’ corporate identity is a curving 
red ribbon. In bringing the brand alive 
for visitors to the company’s new offices 
it was decided to use a 3-D rendering 
of this element. The ribbon begins at 
the training room and travels through 
the reception area. It then bounces up 
past the customer resource center and 
down into the all-red informal meeting 
and interviewing rooms. Bouncing up for 
second time past the customer resource 
center, it finally arrives at the waiting 
area near the office’s art gallery.

The red ribbon also clearly connects 
functions within the workspace. For 
example, pantries located within the 
space-saving  “main route” in the core 

of the Shenzhen office were given red 
floors. Sometimes these floors extended 
from the pantry into a back office space, 
encircling a semi-enclosed breakout 
area. The end result was a red vertical 
U-shape sanctuary where staff can 
interact and connect. Other utilities 
within the Shenzhen office’s  “main 
route” include showers and secure 
lockers for clients’ personal belongings.

To complete the 3-D branding 
principles, all visuals such as the logo, 
the red ribbon, the white background, 
company brochures and products were 
integrated into the space experience. 
Upon entering the office, clients 
immediately spot the logo above the 
welcoming desk. From there, the red 

ribbon guides them to the products 
within the resource center and the 
brochures on display. This unifying 
approach also applies within the 
office’s resource center where all these 
elements are viewable through large 
glass partitions which separate the 
room from the reception area.

Ultimately, the use of the 3-D red ribbon 
to bind functions to each other and to 
the company’s corporate identity proved 
so effective, the client subsequently 
desiced to use it as an interior design 
standard and as recently incorporated it 
into a second, smaller office in Beijing.

Global Sources’ business is to connect, 
to provide sourcing information to 
volume buyers and integrated marketing 
services for suppliers. Linking up with 
partners at conferences, seminars, 
fairs and exhibitions is crucial to their 
success. However, these occasions are 
often hectic, inflexible and short on time. 
As a result, Global Sources wanted to 
make their business partners feel more 
relaxed when visiting their Shenzhen 
head office and subsequently other 
branches in their network. 

To achieve this objective the company’s 
Shenzhen operations had to move 
into new and modern premises. The 
space had to be inviting to clients and 
business partners and also provide an 

informative 3-D “branding” benchmark 
that could later be used in smaller Global 
Sources offices. Design was used to 
address these business objectives.

In Shenzhen, a welcoming and functional 
space centered on a reception area 
was created to accommodate large 
gatherings of 200 or more people. 
Convenient for training, informal 
and formal meetings as well as 
demonstrations, this multipurpose space 
supports business practices for the 
whole office. Once space usage was 
defined, a unique brand experience 
was developed and implemented. The 
same principles would subsequently be 
applied to the design of other offices in 
the company’s China network.

The visual cornerstone 
of Global Source’s 
corporate ID, the curving 
red ribbon clearly 
connects not only 
functions and utilities 
within offices but also 
the offices themselves.


